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VISION

y &
M ISI o N Somos una Institucion de vanguardia en la formacion integral, innovadora y sostenible;
en la capacitacion y certificacion, reconocida por su liderazgo y competitividad.

o SO m 0 S U n a I n Stitu C i () n d e n ive I * La formacion integral y el desarrollo de competencias profesionales certificadas en nuestros estudiantes permite su insercion

favorable en la vida productiva.
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a la formacion de Profesionales | o e st

Nuestros planteles son espacios libres de violencia, que promueven la igualdad, equidad, no discriminacidn, autoproteccion y

Técnicos Bachilleres competitivos it e o nin
La innovacion es una actitud compartida entre la comunidad escolar, quienes nos anticipamos a los riesgos y nos adaptamos a

para C 0 ntri b u i r al d e Sa rro I I 0 i nte g ral entornos camblantes de mayor competencia para dar soluclones creativas y estratégicas a la pertinencia de la oferta educativa y

de nuestros centros de servicios.

H ”
d e I a S 0 C I e d ad Impulsamos la investigacion temprana como el motor de la reflexion e iniciativa creadora de la comunidad educativa, asi como el
desarrollo de tecnologias y aplicaciones para la formacion y el aseguramiento del desempefio pertinente de nuestros egresados.

Desarrollamos una comunicacion institucional efectiva e integral, que nos permite fortalecer nuestra imagen institucional y
difundir las fortalezas, logros y casos de éxito que nos identifican como una sdlida organizacion.

Nuestra expansion y crecimiento estratégico de unidades y oferta educativa, capitaliza los nodos de oportunidad de nuevas y
futuras inversiones, asi como de los detonadores econdmicos del estado.
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A LA
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POLITICA DE CALIDAD

“En Conalep Estado de México estamos
comprometidos con la formacion de
Profesionales Técnico-Bachiller de alto
nivel competitivo, sustentada en valores
civicos, éticos, institucionales y de
desarrollo humano integral, para
satisfacer los requisitos educativos de
nuestros clientes y mejorar
continuamente la eficacia del Sistema
de Gestion de la Calidad”.

RESPONSABILIDAD

CALIDAD

responsabilizarse
del resultado de su
trabajo y tomar sus
propias decisiones
dentro del &mbito
de su competencia.

PERFIL DE EGRESO INSTITUCIONAL

Al término de su formacion el egresado es capaz de
desempenarse en el mundo laboral aplicando los
conocimientos, habilidades y actitudes, propios a la
carrera elegida, ademas de desarrollar su potencial y
fortalecer sus valores para lograr un desempefio
armonico y exitoso en su vida social y personal. En el
caso del Profesional Técnico - Bachiller,
adicionalmente desarrolla competencias para
continuar estudios de nivel superior, en igualdad de
circunstancias que los egresados de otros
subsistemas de educacion media superior.



Scope

Graduate profile

Scopes of the Graduate Profile

Language and ommunication

The student expresses himself/herself clearly in English in oral
and written form. They identify the key ideas in a text or in an
oral speech, and infers conclusions form them, the students gets
and interprets information and argues efficiently. He/She
communicates himself/herself in English fluently and naturally.

Socioemotional skills and life
project

The student is aware of them and determined; he/she develops
healthy interpersonal relationships, self-regulates, can face
adversity and act with efficiency and recognizes the need to ask
for support. They can build a living project with personal goals.
They establish goals and seek to take advantage of their options
and resources. They make decisions that give him/her current
comfort, opportunities, and he/she knows how to deal with
future risks.

Collaboration and teamwork

The student works in teams in a constructive way and applies a
participative and responsible leadership, he/she proposes
alternatives to act and solve problems. The student assumes a
constructive attitude.

Digital skills

The students use the Information and Communication
Technologies in an ethic and responsible way to investigate, to
solve problems, to generate materials, and to express ideas.
They take advantage of these technologies to develop ideas and
innovations.

Learning
Unit (Main

Expected learning outcomes

DOSAGE OF THE PROGRAM

Learning outcome

PURPOSE OF THE MODULE

The  students  build  descriptions
extensively  using  syntactic and
grammatical elements, they make

comparisons of two or more objects that
have common or contrasting elements;
they can express using intensifiers in
different contexts; they use tag
guestions to confirm suppositions and
connect sentences and ideas using
specific  vocabulary, all of this
considering communication as the main
idea of the speech development.

Socioemotional skills
(HSE)*

§° Communicate with others using

a particular context or situation.

Exchange of |

information
32?:;nal i« Make descriptions of objects using
gcti 2 correlative words
o similarities and differences.
30 hours B
’.

intensity in sentences

| |
1 5
g certain expressions and adverbs of |
g manner to describe actions that are in |
| |
s :

to point

Use intensifiers to express levels of

objects, in different

20 hours

out

10 hours

f'l.'l Describe and compare actions and
contexts using
adverbs and correlative words

Relationship Dimension;
Collaboration

HSE data sheets.

1.2 Exchange information, emphasizing
certain aspects of it using intensifiers ’



Learning Unit
(Main
content)

Expected learning outcomes Learning outcome

Socioemotional skills
(HSE)*

2. Exchange of
information
about
personal
interests

24 hours

Express similarities or differentiations

about prices and personal interests 2.1 Exchange information on personal
interests  using comparatives and
superlatives to express similarities and
differences, as well as tag questions to
confirm or deny them

Use tag questions 14 hours

Communicate ideas and opinions 2.2 Express information, ideas or arguments,

giving additional information using using the corresponding text structure
words which Indicate the causes, and link words to give cohesion to the
effects or contrasts text

10 hours

7. Weighting table

Learning outcome

Relationship Dimension:
Collaboration

HSE data sheets.

ACTIVITY OF Specific Achieved Accumulated

EVALUATION weight = weight weight

11 Describe and compare actions and

objects, in different contexts using adverbs A 2=
1. Exchange of information about | 3nd correlative words
personal actions 1.2 Exchange information, emphasizing 51 5
certain aspects of it using intensifiers g
% UNIT WEIGHT 50

21 Exchange information on personal
interests  using comparatives and
superlatives to express similarities and 211 15
differences, as well as tag questions to

. y confirm or deny them
2. Exchange of information about

personal interests 3 - 5
22 Express information, ideas or

arguments, using the corresponding text

structure and link words to give cohesion = 35
to the text
% UNIT WEIGHT 50




